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Stakeholders Remain Enthusiastic
About Population Health Management

S

takeholders responding to a recent ePoll, conducted by MCOL and Health
Policy Publishing, continue to embrace population health management
(PHM)—89.5%, up slightly from last year’s 88.9%.

More than half of respondents are providers (51.2%)—network, hospital, physician
and pharmacy—more than a third are vendors/others (38.4%); and 10.5 are payors,
including health plans, employers, third-party administrators, pharmacy benefits
managers and government.
In fact, 100% of payors in the survey say they are engaging in PHM; 89.9%
participated last year. However, in 2016 fewer providers engaged in PHM (88.6%)
than the previous year (94.9%), while vendors and others increased participation in
2016, 87.9% vs. 79.2%. In comparison to 2015, the number of total respondents
engaging in PHM grew by .6 percentage points.
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The top reason that organizations do not engage in PHM is they believe it doesn’t
apply to their business (44.4%), followed by a lack of funding and staffing or other
resources (both 33.3%) and a lack of interest or no expectations in achieving a return
on investment (22.2%).
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T

houghtful analysis has been done on where and how to improve an ever-challenging healthcare system. One apparent
flaw, however, is that people interacting with a health system are expected to serve the system rather than having it
tailored to serve them, and they are often not invited to the table to participate in its improvement.

There is hope for change, though. Many passionate people in the industry are dedicated to improving the health and wellbeing of the populations they serve. Some organizations have designed proactive systems that create health instead of
reactive ones focused primarily on sickness. Consumers decide with whom they want to do business based upon
experiences with an organization and the perceived benefits of that relationship. In turn, organizations are responding.
This calls for health organizations to move beyond selling products and services or enabling customers to easily complete
self-service transactions. Instead, they need to focus on being there for customers through every step of a health journey.
Non-traditional thinking and innovative methodologies could accelerate efforts to achieve this, and leading companies need to
explore and embrace new models to create real change.
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